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Our purpose: To lead We're doing this through a new mission,

. Climate Take Back™. A commitment to
IndUStry to love the world. running our business in a way that

reverses global warming and creates a

We are facing a global climate fit for life. We'll achieve this by
climate emergency. developing products and services that
create a positive impact on people’s
As a global business, it's our lives, their spaces and the health of our
responsibility to respond. We've been ~ amazing planet, and we're on a mission
leading the way toward sustainability to inspire everyone to do the same.

since 1994 as we've built a business

that's steps away from a zero negative ~ Together we believe we can make
impact. But we want to go further, business a regenerative force and
because at Interface we believe it's our ~ create a climate fit for life.

purpose to lead industry to love the
world. Join us now.
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Ray Anderson s “spear- In—‘the ohest" moment helped' &
create a company with sustalnablllty atis heart and sparlgéﬁ

a culture of mnovatlon
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Ray Anderson Rays "Spear- ReEntry®
forms Interface. in-the-chest" launched.
moment after
reading 'The
Ecology of

Commerce', by
Paul Hawken.

Post-Industrial
content backing.

— —

The first global
Sustainability
report is
published.

—

Wabi / Sabi
introduced.

Ouir first
microtuft
product, using
less yarn for a
lower carbon
footprint.

Entropy
& random
installation

introduced.

—

First iteration of
carbon neutral
flooring with
Cool Carpet™
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2019 2040

First post-
consumer
recycled content
nylon used in our
products.

Net-Works®
launched, an
inclusive new

business model.

Launched
Biosfera, the
first carpet

tile made with
100% recycled
nylon.

—

Climate Take
Back™ is
launched, a

new mission to
create climate fit
for life.

—

Proof Positive
carbon negative
tile.

—

Carbon Neutral

Floors™ is launched,

all Interface
products are now
carbon neutral.

The first Carbon
negative backing

is launched,
CircuitBac® Green.

Mission Zero® Goal year to

achievement. become a
carbon negative
company.
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WE’VE
DELIVERED ON
MISSION ZERO® D

So what’s next?
R —
Climate Take Back™. -
- o . i
It's time for creating a climate fit for life. It is a journey where we will |
see businesses pivot from doing less bad to doing more good.
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CLIMATE
TAKE BACK™

Addressing the biggest clhallenge of our time.

&

Reverse global warming.
Create a climate fit for life.

This is our new mission - to run our
business in a way that reverses global

warming and creates a climate fit for life.

A regenerative approach.

Climate Take Back starts with a total,
radical shift on how we think about
carbon. To stop seeing it as the enemy
and start using it as a resource.

LIVE

45 :{e]

Aim for zero negative impact
on the environment.

LEAD

THE INDUSTRIAL
RE-REVOLUTION

Transform industry into a force
for the future we want.

Stop & Take

Since the Industrial Revolution and
anthropocene, we've been putting too
much carbon into our atmosphere.

To tackle this our approach at Interface
has been to first, stop adding further
excess carbon into our atmosphere.
Then, secondly, we look to take the
carbon from the atmosphere to support
natural and man-made carbon sinks - for
example using it in our products.

We believe there are four ways to take
back our climate and contribute to
reversing global warming. We call them
the four pillars.

LOVE

CARBON

Stop seeing carbon as the
enemy, and start using it as
aresource.
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Changing raw materials and the.way we work.
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UP TO 69% .
LOWER PRODUCT
FOOTPRINT

Since 1996, we have reduced
the carbon footprint of our carpet
tiles by 69% — to become the
lowest in the industry.

RENEW AND RECYCLE

Experu’gentlng with renewable

and recyclable materials, is a
vy _.Ef_.,'r (f- - key way to reduce the carbon
% footprint.

TACTILES® - GOING GLUE-FREE

: =4 TacTiles, a glue-free installation system

' ' that savesitime, protects sub-floors®,

and helps keep the air clean. With an

environmental footprint of 90% lower

g v than traditional carpet adhesives. An idea

*ﬂupspwed by biomimicry rephca,ﬂng'ﬂ\e
i"ﬁatermolecular forces of a gecko's foot.

RECYCLED CONTENT

58% of our materials, across

our products, are derived from
recycled or bio- basedWs
Reducing our carbon feotprint by
embracmg recycled or bio~based
matetials; turnlng off the tap to
virgin oil.

~._ REUSING, RECYCLING
~AND REPURPOSING

Through our ReEntry®,
programme, we have prevented
3.5 million square metres of
used carpet going-into landfill
around the'world between 2016
and 2018. And we did this by
finding a new-home for unwanted
carpet, through reeycling or by
recovering energy fromviti

Conscient set a.new benchmar e = Wik
in sustainable flooring - a car " FoA :.,
tile with a total recycled and bio- 3 e
based content of87%; including

--a nylon yarn derived from Qaswr iy e \

‘bean plants and our bio= base lE e . = M-

CircuitBac® Green backlng IT ; '
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CircuitBac® Green

Proof Positive Tile
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LET NATURE

COOL

Nature has a remarkable
ability to cool itself.

Nature has the power to regulate the
climate-but only if humanity doesn't get
in the way. Right now, the excess carbon
we're emitting is interfering with nature’s
ability to cool itself. Collectively, we need
to restore the Earth’s core ecosystems,
to make space for life itself to stabilise
our climate.

Through our products, operations and
services, we are in a position to actually
support the carbon cycle, to protect and
assist natural ecosystems and to
reimagine our facilities as part of the
solution, rather than being part of the
problem.

At Interface, we are determined to run
our business in a way that works with
nature to protect and restore natural
capital and biodiversity. In doing so, we
seek to inspire other companies to see
the importance and opportunity in

24

developing a more symbiotic and
positive relationship with nature.

We are collaborating with organisations
such as Biomimicry 3.8 and Terrapin
Bright Green to develop methodologies
and case studies that demonstrate that
humanity can go from disrupting natural
cycles and systems, to being a force to
support and regenerate the planet's
ability to regulate itself.

When the forest and the city are
functionally indistinguishable, then
we know we’ve reached
sustainability”

Janine Benyus, Co-Founder of Biomimicry 3.8
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LEAD THE

INDUSTRIAL
RE-REVOLUTION

Leading Industry to Love the
World.

Reversing global warming will require all
businesses to change the way they
operate to restore the health of the
planet.

Over the years our sustainability journey
has seen many successes, and we've
achieved a lot, but for every success,
there has been one of two hard lessons
learned along the way.

We're open to sharing what we've
learned and using our knowledge as a
platform by which we can inspire and
encourage others on their sustainability
journey.

We have a long track record of
partnering with others to foster new
ideas and innovations, such as making
ocean plastic a social and environmental
issue through our Net-Works and
NextWave partnerships.

30

More recently, we've been working with
key stakeholders on our MaterialsCAN
partnership and the EC3 tool to ensure
that embodied carbon is prioritized in
the specification process.

Reversing global warming to protect our
planet is our goal, but one we share with
our customers, suppliers and fellow
manufacturers. Together we'll develop
products and processes that will help
create a climate fit for life.
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Creating aripple effect.

SHARINGIS
POWER

TAKE A CIRCULAR
APPROACH

Take - make - and waste has been
consigned to history. At Interface
we'll start with waste, make it
beautiful and collect it back at end
of life. To achieve this we have
engaged our suppliers, instituted
new technology and lobbied for
higher levels of recycling.

A WRONG TURN
CANLEAD
TO THE RIGHT RESULT

Success is never a linear process.
Embrace failure as a necessary
step on the path to progress. Our
Net-Works project came from

a previous failure at building an
inclusive supply chain. It taught us
to collaborate with non-traditional
partners and build broad networks
when tackling complex social and

We may have not hit absolute zero in Whether you're an architect, a designer, environmental challenges.

or a business we want to share the
every Category we set out to make a lessons we've learned in terms of

difference in. But we greatly reduced creating a restorative enterprise.

not only the footprint of our operations,
the footprint of our products and

throughout our supply chain.
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Together we can create sustainable
buildings that are low on both
operational and embodied carbon.
In which the materials themselves
are building blocks for a restorative
economy.

In 2019. we published our "Lessons for
the Future" report, a guide to changing

your business to change the world.

Here are a few of our top learnings:

SHOOT FOR
THE MOON

The more ambitious and
aspirational your mission,

the greater its power. Be
unreasonable. Don't settle for
incremental improvements.
Mission Zero fueled the passion,
innovative thinking and singular
focus that lead to success. Our
company now lives zero everyday.

THE POWER OF
A QUESTION

One simple question can

spark great change. “What is
your company doing for the
environment?” was ours. It
sparked a personal epiphany
that ultimately led to everything
we have achieved to date. The
question today is, “what are

you doing for the climate?” - at
Interface we believe it is possible
to design, work and live with the
climate in mind.

COLLABORATION
IS KEY

You only get so far on your own.
To change your entire system,
you have to engage your whole
value chain and beyond. To
create a truly circular model
means changing your materials,
partnering with others and
investing in new technology and
systems to reuse, recycle and
repurpose.

TELL THE
WHOLE STORY

Be so transparent that it feels
uncomfortable. Talk about your
challenges as well as your
successes. Pilot and push
new disclosure approaches
that scale your industry and go
beyond that too.
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BE THE
WILL YOU J

Climate Take Back is our total
commitment to running our business in a
way that creates a climate fit for life.

It's a big idea. And we won't do it alone.
But we can get there with help from you.
From climate experts, architects and
designers, our people, contractors and
politicians, lobbyists and governments
across the world. Any sector, every type
of business - we can be a force for good.

Together we can start to design with the
climate in mind.

If we've got you thinking about how you
could help create a climate fit for life,
discover more at:
interface.com/climatetakeback
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Climate change is undeniable. And
reversible. Our mission is to prove it.
Join the #ClimateTakeBack and
help create a climate fit for life.



